OutPerform

In an age of snapping, searching, sharing and shopping, Out of Home

(OOH) and Smartphones are a very powerful combination for brands to
make emotional connections with people. Outsmart, the marketing body
for OOH, commissioned a major study called ‘OutPerform’ to measure how

the medium performs in today’s connected world.
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OOH + Smartphone is a powerful combination for brands
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The OutPerform study reveals that brands using OOH get more searches and more web
visits than those without OOH on the plan. The long term branding effects of OOH

are well known, what OutPerform has shown is the incredible short-term impact OOH
delivers and that it is a gateway to personal time with brands.



